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Sunus | Presentation

SoBESIZ

Beaiz Reklam Ajansi Kurumsal Kimlik
Rehberi, markamizin gorsel ve yazih
tum temaslarinda tek tip, tutarh ve
denetlenebilir bir standart sunar. Bu
belge, logodan tipografiye, renk
kullanimindan dil birligine kadar
karar sureclerini basitlestirir; bdylece
aretim hizimiz artarken algimizda
istikrar saglanir.

Rehberdeki kurallara eksiksiz uyum,
Besizin her ortamda ayni kaliteyi
yansitmasinin 6n kosuludur.

Besiz Advertising Agency’s Corporate
Identity Guide sets a unified,
consistent, and reviewable standard
across all visual and written
touchpoints. It streamlines decisions
from logo usage and typography to
color application and tone of voice,
so our production speeds up while
brand perception remains stable.
Adhering fully to these rules is
essential for Besiz to deliver the same
quality in every context.
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Onemli Uyari | Important Notice

Besiz markasinin  kurumsal kimlik
kilavuzu, markamizin gorsel ve
iIeti?im unsurlarini dogru, tutarl ve
etkili bicimde kullanmayi saglamak
icin hazirlanmistir. Bu rehber, Besiz
marka kimliginin korunmasina ve
profesyonel bir kurumsal durus
sergilememize yardimci olur. Marka
adi, logo, renk paleti, tipografi ve
diger kurumsal 6geler yalnizca bu
kilavuzda belirtilen kurallar
dogrultusunda kullaniimalidir.
Herhangi bir degisiklik yapilmasi ya
da yeni bir alt marka olusturulmasi
durumunda Besiz Kurumsal lletisim
Birimi ile iletisime gecilmelidir.
Onaylanmayan  hicbir ~ kullanim
gecerli degildir.

The Besiz brand corporate identity
guide has been prepared to ensure
the correct, consistent, and effective
use of our visual and communication
elements. This guide Jorotects the
Besiz brand identity and supports us
in  maintaining a professional
corporate presence.The brand name,
Io%]o, color palette, typography, and
other corporate elements must be
used strictly in accordance with these
guidelines. Any modifications or the
creation of a new sub-brand must be
reviewed and approved by the Besiz
Corporate Communications Unit. Any
usage without approval is not
permitted.

S BESIZ
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Misyon | Mission SEBLSIZ

Besiz olarak markalarin sesini gu¢lendirir, kimligini keskinlestirir ve hedef kitlesiyle
anlamli baglar kurmalarini saglaniz. Yaratici fikirleri stratejik dusUnceyle
bulusturur, her projede benzersiz bir iz birakmayi misyon ediniriz.

At Besiz, we amplify brands’ voices, sharpen their identities, and help them build
meaningful bonds with their audiences. We fuse creative ideas with strategic
thinking and make it our mission to leave a distinctive mark on every project.
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Vizyon | Vision S BESIZ

Yaraticilhigin, ekip ruhunun ve samimiyetin gucuyle sektorde yeniliklerin éncusu
olmayi; yalnizca markalarin degil, bizimle buyuyen her yaratici zihnin gelecegini de
sekillendirmeyi amaclariz.

Besiz Ajans, markalara sadece gorunurluk degil; deger, anlam ve surdurulebilir
etki kazandirir.

Hayalimiz, her projede fark
anlatma firsati sunan ve eki
bir yarin kurmaktir.

%aratan; her markaya kendi hikaP/esini en guclu haliyle
imizin bu hikayelerin icinde birlikte gelisip buyudugu

Powered by creativity, team spirit, and sincerity, we aim to lead innovation in our
industry and shape the future not only of brands, but of every creative mind that
grows with us.

At Besiz Agency, we deliver more than visibility; we add value, meaning, and
sustainable impact.

Our dream is a tomorrow where every project makes a difference, every brand
tells its story at its strongest, and our team grows and evolves within those stories.
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Hikayemiz | Our Story S BESIZ

Biz bes kisi olarak bir araya geldik; tek bir hedefimiz vardi: her projede kalici bir iz
birakmak. Adimiz, bu inancin yansimasi. “Bes” bizi bir araya getiren bes yaratici
zihni; “iz” ise markalara ve insanlara dokundugumuzda biraktigimiz kahcihg
anlatir. Besiz, bizim icin yalnizca bir ajans degil; fikirlerin gercege donustugu,
markalarin kimlik kazandigi, duygularin tasarimla bulustugu bir yolculuktur.

Her birimiz farkh alanlarda uzmaniz:

Birimiz stratejiyle yon verir,

digerimiz tasarimla ruh katar;

bir arkadasimiz iletisimle sesi duyurur,

bir digeri dijitalle gelecegi yakalar;

yaraticilik ise bu parcalari kusursuzca bir araya getirir.

Ve bu bes dokunus birlestiginde ortaya ¢ikan sey sadece bir “is” degildir; o, bir izdir.

We came together as five people with a single goal: to leave a lasting mark on
every project. Our name reflects this belief. “Bes” stands for the five creative minds
that brou%ht us together; “iz” is the permanence we leave when we touch brands
and people. For us, Besiz is more than an agency it's a journey where ideas
become reality, brands find their identity, and emotions meet design.

Each of us is an expert in a different field: one steers with strategy, another gives
soul throu}%h design; one amplifies the voice through communication, another
captures the future with digital; and creativity brings all the pieces together
seamlessly.

When these five touches unite, what emerges is not merely “work”, it's a mark.
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Besiz Simgesi | Besiz's Symbol S BESIZ

Besizin  simgesi  olan  pusula, The compass, the emblem of Besiz,
markalara yoén gosterir ve onlari guides brands and leads them to
basariya ydénlendirir. success.
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Fontlarin Detayli Kullanimi | Detailed Font Usage %BESIZ

Montserrat

- Harf arahgi 2-10 px arasinda olabilir.

- Font  Uzerinde, %‘OrUntUP/U
bozmayacak sekilde VFX kullanilabilir.
- Varsayllan  boyutun  Uzerine
cikilabilir.

Poppins
- Harf aralig1 2-10 px arasinda olabilir.

- Font  Uzerinde, §éru ntu?/u
bozmayacak sekilde VFX kullanilabilir.

- Varsayilan boyutun Uzerine “Bashk

1" den 6pt dusuk olacak sekilde
cikabilir.
Open Sans

- VFX uygulanamaz.

- Varsayllan boyutun Uzerine “Baslk
2" den 2pt dusuk olacak sekilde
cikabilir.

Montserrat

- Letter spacing can be between 2-10
pX.

-VFX'may be used as long as it doesn't
distort the appearance.

- May exceed the default size.

Poppins

- Letter spacing can be between 2-10
PX.

- VFX may be used as long as it doesn’t
distort the appearance.

- May exceed the default size, but

must remain 6 pt smaller than
“Heading 1."

Open Sans
- VFX is not allowed.
- May exceed the default size, but

must remain 2 pt smaller than
“Heading 2.”

LL
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Renkler | Colors G BLSIZ

RGB HEX: 580F41

C: 55
M: 100
Y: 43
K: 43

RGB HEX: F3E9E1

x<20
c-c‘ﬂw

RGB HEX: 000000

(o [1]1]
M: 100
Y: 100
K: 100

RGB HEX: FFFFFF

x<=o0
o000 o

RGB HEX: 808080
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S BLESIZ

Logonun Dogru Kullanimi 1| Correct use of the [ogo |




AR I
Logonun Dogru Kullanimi 2 | Correct use of the logo 2 %BESIZ

BESIZ

REKLAM AJANSI
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Logo Orani | Logo Proportions S BLSIZ

Besiz logosunun pusula simgesi x The compass symbol in the Besiz logo
kadar araliktadir; “Reklam Ajansi” ise is spaced by x; “Reklam Ajansi” shou d
logotipten y kadar uzaklikta olmahdir. be y away from the logotype.

AN
S bESIZ

/N
I

ESI

|y
REKLAM AJANSI
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Guvenli Alan | Safety Ares

Besiz logotipinin etrafinda, diger grafik
unsurlarla cakismasini ve
okunabilirliginin azalmasini  dnlemek
icin - minimum  “x" glvenlik alani
birakilmahdir.  Bu  guvenlik  alani,
Io%(onun her yonunde kucuk harflerin
yuksekligine esit bir bosluk olacak
sekilde belirlenmelidir.

Logonun cevresindeki bu bosluk,
logonun  net ve profesyonel
orinmesini saglar, markanin

urumsal kimligini korur. Dar alanlarda

bu standart korunamayabilir; ancak,
logonun etrafinda yeterli bosluk
birakilarak algilanabilirligi garanti altina
alinmahdir.

¥
2/

The Besiz logotype must be
surrounded by a minimum “x” safety
area to prevent any overlap with other
desciign elements and to ensure optimal
readability. This space is defined as the
height of the lowercase letters and
must be maintained on all sides of the
logo.

Maintaining this clear space ensures
that the logo remains distinct,
professional, and visually effective. In
constrained layouts, efforts should still
be made to preserve as much of this
space as possible to uphold brand
integrity.

BESIYZ

REKLAM AJANSI
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Diger Logolarla Kullanim | Usage with Other Logos @BE$IZ

O
e
BESIZ]  [OREX

AAAAAAAAAAAA

A < ¢
%\/ BESIZ ot ORNEK
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Minimum Boyut | Minimum Size SO BESIZ

Baski icin minimum _ kullanim At the minimum print size (10 mm), the
Olcisinde (10 mm) “BESIZ” vyazisi, “BESIZ” lettering should be used in bold
okunabilirligi artirmak amaciyla bold to ensure optimal readability.

olarak kullaniimahdir.

Dijital icin minimum kullanim 6l¢tsu. / Minimum acceptable size for digital.

55 px

+BESIZ

Baski icin minimum kullanim 6l¢usu. / Minimum acceptable size for print.

10 mm

SBESIZ

21
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Logonun Arka Plan Kullanimi 3 | Using the Logo On Backgrounds 3 ’LSIL
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Kartvizit

Maslak Mah., Bilyiikdere Cd.
No: 249, Kat: 7, D: 14, Sariyer/istanbul




Basili Materyaller 2 | Printed Materials 2

SOBESIZ

Antetli Kagit

/ \ ®
B E l Z [Adres satiri 1]
\ / [Adres satiri 2]
REKLAM AJANSI +90 [telefon]

besizajans@gmail.com

Tarih: 24 Ocak 2025

Tarih: 24 Ocak 2030
[Alicinin Adi Soyadi]
[Alicinin Adresi - Satir 1]
[Alicinin Adresi - Satir 2]
+90 [Alicinin Telefonu]

Sayin [Soyad],

Besiz Ajans olarak, markalar icin strateji, tasarim ve Uretimi tek bir akista bulusturan bir
galisma modeli benimsiyoruz. Bu yazi, [proje/konu] kapsaminda sizinle paylastigimiz teklif
ve isleyis 6zetini iletmek amaciyla hazirlanmistir.

Oncelikle ihtiyacin netlesmesi igin kisa bir kesif toplantisi yapar, ardindan hedef Kkitle,
konumlandirma ve mesaj mimarisini ¢ergeveleriz. Bu asamayi; gorsel dil, igerik plani ve
medya yaklasimini kapsayan yaratici konsept gelistirme izler. Onaylanan fikirler lretim
cizelgesine alinir; tasarim, metin, video/fotograf ve dijital varliklarin teslimi olcllebilir
hedeflerle planlanir.

Proje suresince tek temas noktasi ve haftalik durum raporlari ile seffaf ilerlemeyi garanti
ederiz. Yayin sonrasi performansi izler, gerekli optimizasyonlari &nerir ve kapanista
kapsam/deliverable listesini onayiniza sunariz.

Sorularinizi memnuniyetle yanitlariz. Uygun oldugunuzda kisa bir goriisme planlayalim.

Saygilarimizla,

g

[Ad Soyad] Halkla iligkiler & Proje Yéneticisi

Besiz Ajans | www.besizajans.com
Sirket Kayit No: [1234567890]
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Basili Materyaller 3 | Printed Materials 3 SEBLSIZ

Kirlangic¢
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Zarf

Yaka Karti

AN
P
BLSIZ

Adi: ECE
Soyadi: AKYUREK

Gorevi: Sosyal Medya Yo6neticisi
Kart No: 0212

PERSONEL KiMLIiK KARTI
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Promosyonlar 1| Promotions | e BESIZ

Ajanda

Mouse Pad




Promosyonlar 2 | Promotions 2

Kupa




Promosyonlar 3 | Promotions 3 S BESIZ

Canta

Flash Bellek
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Esofman Althgi




Promosyonlar 5 | Prormotions 5 SO BESIZ

Kapsonlu




Promosyonlar 6 | Promotions 6 G BESIZ

Kalem




Promosyonlar 7 | Promotions /

Hoparlor
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Termos







